Strategic Communications Generalist 
General:
Knowledge and understanding of how to work with:

· Multilateral organisations, e.g. the UN, IFIs, and other regional organisations

· Key partner institutions in the UK Government, particularly FCO, DFID, and MOD, and their decision making/business planning/programme design processes

· Non Governmental Organisations, other key actors/donors and international media actors (such as the BBC WST).

Technical Knowledge/Experience:
· Working knowledge and experience of using a wide range of communication channels and technologies (both traditional and new media including, digital, social media etc).
· Knowledge of how key economic/cultural/political issues at local, national and international levels relate to target audiences. 
· Knowledge of social sciences methods of establishing baseline data. 

· Understanding of community engagement, and working through local culture and networks.
· Experience of managing press relations and public presentation of policy.
· Knowledge of issues surrounding communicating in conflict affected states, including voter education, freedom of the media and legal frameworks.
· Understanding the transformative role of communications in fragile and conflict affected states; understanding of the role of the media in promoting governance.

· Ability to assess the media sector (such as the role of regulatory authorities) and communications landscape

· Experience in promoting sector reforms, including training and development needs to promote capacity building efforts.
Programming:

Knowledge and practical experience of strategic communications campaigns in or for fragile and conflict-affected states, including: 

· Analysis of complex political systems, and how it relates to the communications landscape.
· Scoping, design, and development of strategic communications campaigns, including establishing objectives, target audience, key messages, appropriate channels of delivery and timeframes.
· Coordination, management and implementation and or delivery of strategic communications campaigns.

· Experience of producing and/or managing the production of communications products for use in campaigns.

· Monitoring and evaluation of strategic communications campaigns, including formulation of results frameworks, risk management and reviews.  

Behavioural Competences: 

· Communicating and influencing

· Developing and managing collaborative relationships

· Delivering results

· Decision making

· Leadership and management

